ALLEN ADAMSON

Brand Expert-in-Residence, NYU Stern Berkley Center for Entrepreneurship | Co-Founder,
Metaforce

Brand Expert Witness: Trademark, Trade Dress, and Consumer Perception Disputes
allen.adamson@brandsimple.com - allenadamson.com - linkedin.com/in/allenadamson

PROFESSIONAL SUMMARY

Brand strategist with more than three decades of practitioner experience and a
continuing appointment at NYU Stern School of Business. Retained as a brand expert
witness by leading law firms in matters involving trademark infringement, trade dress,
product and packaging design, likelihood of confusion, consumer perception, and
brand equity harm. Former Chairman of Landor Associates, North America. Author of
five books on branding used in university business programs.

CURRENT POSITIONS

Brand Expert-in-Residence | NYU Stern Berkley Center for Entrepreneurship (Jul
2016 - Present)

New York, NY. Appointment at NYU Stern School of Business supporting the Berkley
Center for Entrepreneurship, a venture design studio that nurtures NYU entrepreneurs.
Provides brand strategy counsel to early-stage founders and student ventures on
positioning, brand architecture, and go-to-market approach.

Co-Founder and Managing Partner | Metaforce (Jan 2018 - Present)

New York, NY. Marketing and brand strategy collective advising CEOs, boards, and
management teams on brand positioning, brand architecture, marketplace differentiation,
and go-to-market strategy. Engagements span consumer products, automotive, retail,
financial services, technology, healthcare, and non-profit. Metaforce absorbed the practice
previously operated under BrandSimple Consulting (founded 2015).

EXPERT WITNESS ENGAGEMENTS (2021 - 2025)

Ford Motor Company v. Vintage Modern, Inc.

N.D. Ga. (No. 1:24-cv-4988). Retained by defense counsel for Defendants. Trademark and
trade dress infringement, likelihood of confusion, brand meaning, and consumer
perception in the automotive sector, including post-sale confusion. Expert report.

In re Kia Hyundai Vehicle Theft Litigation

C.D. Cal., MDL (No. 8:22-ml-03052). Retained by Jenner & Block for Defendants.
Automotive marketing and brand communication, consumer decision-making in complex
product categories, trim-level marketing practices, and a critique of consumer-expectation
survey methodology. Expert report and deposition.

iD Auto, LLC v. Volkswagen Group of America, Inc.

D.N.J. (No. 3:20-cv-09976). Retained by Taft Stettinius & Hollister for Plaintiff. Trademark
infringement, likelihood of confusion, brand meaning, and consumer perception in a
dispute over the use of the "iD" / "ID" marks in the automotive sector. Expert report and
deposition.

Zesty Paws LLC v. Nutramax Laboratories, Inc.

S.D.N.Y. (No. 23-cv-10849). Retained by Latham & Watkins for Plaintiff. Trademark
infringement, likelihood of confusion, brand meaning, and consumer perception in the pet
nutrition and wellness category. Expert report and deposition.

Brand Design Company, Inc. v. Rite Aid Corporation



E.D. Pa. (No. 22-1174). Retained by Morgan, Lewis & Bockius for Defendant. Brand
architecture, likelihood of confusion, and brand-meaning harm in a national pharmacy and
healthcare retail context. Expert report.

LoanStreet Inc. v. Troia

S.D.N.Y. (No. 21-cv-6166). Retained by Akrivis Law Group for Plaintiffs. Brand meaning,
marketplace perception, and damages associated with brand confusion and
misappropriation. Expert report and deposition.

iD Auto, LLC v. ID Parts LLC

D. Mass. (No. 1:20-cv-11253). Retained by Taft Stettinius & Hollister for Plaintiff.
Trademark infringement, likelihood of confusion, brand architecture, and brand-meaning
harm. Expert report and deposition.

PRIOR POSITIONS

Chairman, North America | Landor Associates (Oct 1994 - Oct 2015)

New York, NY. Oversaw brand management and brand development for a broad spectrum
of corporate and consumer brands across technology, healthcare, financial services,
consumer products, and hospitality. Clients included Accenture, American Express, Citi,
Dell, Delta, the Department of Homeland Security, Diageo, FedEx, General Mills, Goldman
Sachs, IBM, JPMorgan Chase, Johnson & Johnson, Kraft, Kodak, Lenovo, MetLife, New
York Life, Panasonic, Pepsi, P&G, Pfizer, Sony, Verizon, and the USTA. Non-profit
engagements included the 9/11 Memorial and Museum, Children's Oncology Group,
Council on Foreign Relations, Iraq and Afghanistan Veterans of America, and Central Park
Conservancy.

Senior Vice President, Group Account Director | Ammirati Puris Lintas (1995 -
1996)
New York, NY. Brand management and development for Nikon, Cadbury, and Schweppes.

Group Account Director | D'Arcy Masius Benton & Bowles (1985 - 1989)
New York, NY. P&G, Kraft, and Mars accounts.

Group Product Manager | Unilever (1981 - 1986)
New York, NY. Consumer brands including Caress, Dove, All, and Snuggle.

Account Executive | Ogilvy & Mather (1979 - 1981)
New York, NY. Maxwell House and Country Time accounts.

ACADEMIC APPOINTMENTS AND LECTURES

Brand Expert-in-Residence, NYU Stern Berkley Center for Entrepreneurship (2016 -
Present). The Berkley Center is a venture design studio that nurtures NYU
entrepreneurs.

Invited Lectures, Fall 2026: Cornell University; New York University; Syracuse
University, S.I. Newhouse School of Public Communications; Yale University.

Prior invited lectures include the University of Michigan Ross School of Business.

CONTINUING LEGAL EDUCATION PROGRAMS DELIVERED

"Expert Witnesses in Trademark and Branding Disputes: What Every Lawyer Should
Know." CeriFi LegalEdge, on-demand accredited CLE, 2026. Co-presented with Oliver
Roberts.

"Brand Rent and 4 Other Realities Trademark Law Hasn't Caught Up To." Celesq,
Program #36182, 2026. Co-presented with Michael DeBlis.

"The New Front Lines: How Al and Virality Threaten Trademark Distinctiveness and
Brand Integrity." Celesq, Program #35158, July 2025.



"Beyond the Trademark: Critical Brand Marketing and Communications Insights for
Attorneys." Celesq, Program #34174, October 2024. Co-presented with Russell S.
Winer, Ph.D., NYU Stern School of Business.

PUBLICATIONS

Books

Seeing the How. Transforming What People Do, Not Buy, To Gain Marketplace
Advantage. Post Hill Press, 2022

Shift Ahead. How the Best Companies Stay Relevant in a Fast-Changing World.
AMACOM, 2018

The Edge. 50 Tips from Brands that Lead. Palgrave Macmillan, 2013

BrandDigital. Simple Ways Top Brands Succeed in the Digital World. Palgrave
Macmillan, 2008

BrandSimple. How the Best Brands Keep It Simple and Succeed. Palgrave
Macmillan, 2006

Selected Columns and Articles

"AI Chatbots and Trademark Confusion: No Human Means No Confusion, and No
Confusion Means No Case." IPWatchdog, August 2026.

"Delta's 'Basic Business' Is a Good Start. Now Finish the Job." Forbes, July 2026.

"When the Taylor Swift Brand Drowns Out a Smaller One, Trademark Damages Ask the
Wrong Question." The Intellectual Property Strategist, June 2026.

"LULULEMON DUPE Is Not a Trademark Filing. It Is a Damages Argument." New York
Law Journal, May 2026.

"The Alani Nu Lawsuit Is a Product Liability Case. The Brand Strategy Is the Evidence."
New York Law Journal, April 2026.

"Trademark Damages Ask What the Infringer Made. They Should Ask What the Brand
Lost." National Law Review, March 2026.

"90% of 'Brand Experts' Aren't. Here's How to Find the 10% Who Are." National Law
Review, February 2026.

"The GLP-1 Super Bowl: When a Knockoff Brand Buys the Biggest Stage in Advertising."
New York Law Journal, February 2026.

"Successful and Enforceable Brands Connect with the Consumer: Lessons from a Recent
10th Circuit Decision." Law Journal Newsletters, August 2025.

Regular Column Franchise

Recurring columns on branding and trademark law published across Law.com,
National Law Review, The Intellectual Property Strategist, New York Law Journal,
Westlaw Today, IPWatchdog, and Forbes. Full archive: allenadamson.com/articles.

SELECTED MEDIA APPEARANCES

Broadcast

ABC News, NBC Today Show, CNBC (Squawk Box, Closing Bell), Fox Business
Network.

Print and Digital

Regularly quoted in The Wall Street Journal, The New York Times, The Washington
Post, Financial Times, Bloomberg, and the Associated Press.

EDUCATION

Master of Business Administration (M.B.A.), Finance
New York University, Stern School of Business, 1977 - 1979.



Bachelor of Science (B.S.), Communications
Syracuse University, S.I. Newhouse School of Public Communications, 1973 - 1977.



